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SCDPS, LOCAL LAW ENFORCEMENT ENCOURAGE MOTORISTS TO TAKE BUCKLE UP PLEDGE
CAMPAIGN KICKS OFF FOR HEAVY THANKSGIVING TRAVEL PERIOD
 
COLUMBIA – The South Carolina Department of Public Safety today joined local law enforcement and private industry to encourage motorists to take the safety belt pledge in an effort to save lives and increase seat belt usage rates. The Buckle Up, South Carolina campaign kicks off this week to combat fatalities and collisions over the busy Thanksgiving travel season.
 
The Thanksgiving holidays are historically some of the heaviest travel days of the year, creating a congested and deadly mix of traffic on highways. Last year, nine people died during the travel period; only one person killed was buckled up. Local officers and the Highway Patrol will team up for increased enforcement from November 17-30, focusing on roadways killers such as inattention, impaired driving and speeding. Law enforcement will focus on enforcement zones, areas that statistically lead the state in fatalities and collisions.  
 
In addition to working to prevent crashes, officers also will strictly enforce South Carolina’s occupant restraint laws. The South Carolina safety belt law is secondary for persons 18 and older. This means that a law enforcement officer may not stop a vehicle for a violation of the seat belt law in the absence of another traffic violation. However, the law is primary for persons 17 and younger. Officers may stop a vehicle and issue a citation when they observe an occupant 17 or younger not wearing a seat belt or secured properly in a child safety seat.
 
Like the 2003 Memorial Day mobilization, the Thanksgiving Buckle Up, South Carolina campaign will feature “Buckle Up to Win.” South Carolina motorists will be offered an opportunity to “take the pledge” to wear their safety belt while traveling. By completing a pledge card promising to use safety belts, motorists may qualify to win one of two Ruff and Tuff all-terrain vehicles to be given away, as well as other prizes. Motorists can register to win at most South Carolina Chick-Fil-A restaurants, Li'L Cricket, Scotchman, and Young's convenience stores as well as on-line at www.scdps.org. Motorola and Chick-Fil-A also will award prizes for buckling up. 
 
SCDPS introduced the Buckle Up, South Carolina campaign during the 2003 Memorial Day travel period. The South Carolina seat belt usage rate increased during the Memorial Day 2003 campaign from 66 percent at the beginning of the effort to 73 percent at its conclusion. South Carolina drivers were able to take a “Buckle Up Pledge,” registering them for the chance to win one of several prizes, including a boat valued at $19,000. More than 7,000 people took the pledge to buckle up during the Memorial Day 2003 campaign.
 
** For more information about the BUSC campaign, please log on to http://www.buckleupsc.com/.
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