[image: image1.jpg]


 
NEW scDps’ DESIGNATED DRIVER CAMPAIGN HAS HOLIDAY THEME
“Be a SANTA! A Sober All Night Totally Awesome Designated Driver” campaign kicks off in Columbia area with TV spot to help curtail DUI
FOR IMMEDIATE RELEASE

December 1, 2011
Contact: Sid Gaulden, 803-896-8409; Beverly Harris, 803-896-9958

COLUMBIA – To promote the need for designated drivers during the holidays, the SC Department of Public Safety (SCDPS) kicked off a new campaign Thursday to capture the spirit of the season and encourage the public to celebrate responsibly.
The campaign – “Be a SANTA! A Sober All Night Totally Awesome Designated Driver – emphasizes the importance of designated drivers choosing ahead of time to remain alcohol-free all night long. The month-long initiative includes a new TV commercial and collaboration with the SC Hospitality Association (SCHA) and ends January 1, 2012. 
Drunk driving remains one of the top causes of traffic deaths in South Carolina. During the Christmas and New Year’s season, the danger increases because more people – including those who don’t drink regularly – may risk driving impaired following holiday celebrations.

“The high rate of DUIs in this state illustrates why the tagline of the Be a SANTA campaign is so meaningful,” said SCDPS Director Leroy Smith. “Give the gift of a safe ride home. That is what designated drivers do. They help to ensure those they care about make it home safely and they help to ensure the safety of others on the road as well. And that gift could save someone’s life.”
The concept for the Be a SANTA campaign was developed by SCDPS’ Office of Highway Safety and is designed to complement enforcement efforts and safe ride services, such as those provided by taxi companies. The Columbia market will act as a pilot program for the campaign this year. With the cooperation of the SCHA and its Columbia-area members, Be a SANTA will reach patrons of restaurants and bars with a message that is fun and potentially life-saving.

“This designated driver campaign can help participating restaurants and bars show their concern for their customers, while their employees have fun around the theme,” said SCHA President Tom Sponseller.
Smith added the campaign has a dual purpose.

“We want people to enjoy this campaign, but remain mindful of its underlying message,” he said. “DUI is a serious problem in South Carolina. Emphasizing the need for designated drivers is just one way to help combat it.”

The Be a SANTA campaign includes a TV commercial, digital billboards, as well as printed items at participating establishments. A restaurant patron who offers to be a designated driver could receive a sticker to show his or her commitment to abstain from alcohol or anything else that can impair driving. Some establishments may also provide a SANTA with one free non-alcoholic drink as a token of thanks.
The Be a SANTA commercial shows a man with a group of friends at a restaurant. The man becomes a SANTA Designated Driver to ensure they all get a safe ride home and gets a “thumb up” approval at the end of the spot from a state trooper. The ad, which features SCDPS employees in all the roles, will air on stations in the Columbia area.
“The TV ad and sticker giveaway will be part of the Columbia pilot program this year,” Smith said. “But we encourage responsible adults all over the state to take the keys and be a designated driver for their loved ones during the holidays and all year round. Anybody, anywhere can Be a SANTA!”
SCDPS includes the Highway Patrol, Office of Highway Safety, State Transport Police, Bureau of Protective Services and Office of Justice Programs. The agency’s mission is to ensure public safety by protecting and serving South Carolina residents and visitors.
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